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Overview

• Audience

• Content & Structure

• Layout & Type
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Audience

What is a process book for?

.. Generally, gear content towards audience

.. Specifically, keep majority of content the same.

What would a client want to see?

What would an internal design review team want to 
see?

What would a potential employer want to see?
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Content & Structure

Main content areas:

• Cover
• Table of Contents
• Project Brief

• Final Solution
• Process Work

• Summary
• Works Cited, References
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Content & Structure : Cover

• Simple!
• Proofread!

Title
Your name & Date
Name of company/client 

prepared for
One or two sentences explaining 

the project (optional)

Images of your process work & 
final solution (optional)

Candleholder
An exploration in cultural, visual and social 
significance

Jon Kolko
September 6, 2003

Prepared for Fred Smith of the Savannah 
College of Art & Design
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Content & Structure : Table of Contents

• Include a table of contents only
when you have more than 
(roughly) 10 pages

Section title
Name of each section
Page numbers
Description of each section 

(optional)

Consistent footer with page 
numbers

Table of Contents

Project Brief

Process Work

Discovery
Definition
Synthesis

Final Solution

Summary & 
Reflection

Works Cited

2

4

5
8
9

16

23

24

Candleholder ~ Jon Kolko : page 1
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Content & Structure : Project Brief

• Perhaps the most important part 
of your process book.

• Short (1-2 pages)
• Concise

• Title
• High level introduction
• Goals of the project
• Discussion of constraints
• Explanation of process

• Consistent footer with page 
numbers

Project Brief

Candleholder ~ Jon Kolko : page 2

Product designers find themselves 
producing objects, often with little 
regard for the ritualistic usage of 
these items. Yet even the most 
mundane products create a ceremony 
with the user. This project was an 
exploration into the beauty of 
ceremony.

The goals of the project are:

To create a functional candleholder

To practice and refine an iterative, 
process-centered design methodology

To translate two dimensional 
representations into three dimensions, 
refining both two and three 
dimensional sketching techniques

To research and synthesize the less 
tangible aspects of problem solving: 
culture, ritual, emotion.

To iteratively develop a beautiful and 
appropriate form reflecting these 
subjective qualities

Project Brief (continued)

Candleholder ~ Jon Kolko : page 2

The candleholder developed was to be 
made of wood, with a clear emphasis 
on the beauty of the form and the 
cultural significance of candlelight. As 
this item was to be fabricated onsite, 
a clear attention to simplicity and 
understanding of prototype creation 
was necessary.

A direct, repeatable design process 
was utilized to create the 
candleholder. Discovery and research 
emphasized the cultural implications 
of candles, as well as provided a basis 
for form iteration. Definition of the 
project aided in initial sketching, and 
rapid visualization continued in both 
two and three dimensions. The 
synthesis of the ideas helped direct 
the final model, and the summary of 
this document reflects on some of the 
choices made throughout the process.
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Content & Structure : Process Work

• Lots of content, but be choosy

• Neat & Clean
• Intersperse descriptions and 

imagery (photos, drawings, 
magazine cutouts, mind maps, 
etc)

• Include “epiphany moments”

• Title
• Content

• Consistent footer with page 
numbers

Process Work : Discovery

Candleholder ~ Jon Kolko : page 4

Lorem ipsum dolor sit amet, 
consetetur sadipscing elitr,  sed diam
nonumy eirmod tempor invidunt ut
labore et dolore magna aliquyam
erat, sed diam voluptua. 

Lorem ipsum
dolor sit amet
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Content & Structure : Process Work

Process Work : Synthesis

Candleholder ~ Jon Kolko : page 9

Lorem ipsum dolor sit amet, 
consetetur sadipscing elitr,  sed diam
nonumy eirmod tempor invidunt ut
labore et dolore magna.

Lorem ipsum
dolor sit amet

Process Work : Definition

Candleholder ~ Jon Kolko : page 8

Lorem ipsum dolor sit amet, 
consetetur sadipscing elitr,  sed diam
nonumy eirmod tempor invidunt ut
labore et dolore magna aliquyam
erat, sed diam voluptua. At vero eos
et accusam et justo duo dolores et ea 
rebum. Stet clita kasd gubergren, no 
sea takimata sanctus est Lorem
ipsum dolor sit amet. Lorem ipsum
dolor sit amet, consetetur sadipscing
elitr.

Aed diam nonumy eirmod tempor
invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua.At
vero eos et accusam et justo duo 
dolores et ea rebum. Stet clita kasd
gubergren, no sea takimata sanctus
est Lorem ipsum dolor sit amet. 
Lorem ipsum dolor sit amet, 
consetetur sadipscing elitr,  sed diam
nonumy eirmod tempor invidunt ut
labore et dolore magna aliquyam
erat, sed diam voluptua.

Lorem ipsum
dolor sit amet

IDUS 250 The Development of Product Form | 10

Content & Structure : Final Solution

• Let it speak for itself – and then 
explain it

• High quality, large photo
• Description with callouts

• Title

• Consistent footer with page 
numbers

Final Solution

Candleholder ~ Jon Kolko : page 16

Final Solution (continued)

Candleholder ~ Jon Kolko : page 17

Lorem ipsum
dolor sit amet, 
consetetur
sadipscing elitr,  
sed diam
nonumy eirmod
tempor invidunt
ut labore et 
dolore magna 
aliquyam erat, 
sed diam
voluptua. 

At vero eos et 
accusam et 
justo duo 
dolores et ea 
rebum. Stet 
clita kasd
gubergren, no 
sea takimata
sanctus est
Lorem ipsum
dolor sit amet. 
Lorem ipsum
dolor sit amet, 
consetetur
sadipscing elitr.

nonumy eirmod
tempor invidunt ut
labore et dolore
magna aliquyam
erat, sed diam
voluptua. 

IDUS 250 The Development of Product Form | 11

Content & Structure : Summary

• Be honest & passionate

• Short (1-2 pages)
• Concise

• Title
• High level reiteration of 

project goals & scope
• Discussion of successes
• Reflection on what could be 

improved, further areas of 
study, and shortcomings of 
the project

• Small images (optional)

• Consistent footer with page 
numbers

Summary

Candleholder ~ Jon Kolko : page 23

The candleholder developed was to 
made of wood, with a clear emphasis 
on the beauty of the form and the 
cultural significance of candlelight. 
The project was intended to 
understand ritualism while creating a 
beautiful object; the final solution, 
and the process directed towards that 
solution, clearly demonstrate 
understanding of cultural, reflective 
significance.

The form selected is simple, yet easily 
accessible; the hypnotic nature of the 
candle compliments the beauty of the 
wood. The wax drippings leave a 
visible trail, and emphasize the curves 
and fluid edges of the form.

Although the form and direction are 
successful, a much clearer 
understanding of mass production 
methods is necessary before this item 
could be successfully produced. The 
form created is beautiful, and can 
almost be thought of as a work of art.
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Content & Structure : Works Cited

• List influences

• Title
• Sources

• Consistent footer with page 
numbers

Works Cited & References

Candleholder ~ Jon Kolko : page 23

This project was influenced both 
directly and indirectly by:

Dieter Rams, Omit the Unimportant
in Design Discourse. 1984. The 
University of Chicago Press. ISBN 0-
226-50514-6. 
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Layout & Type

• Simplicity in composition
• Simplicity in fonts & type
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Layout : Basics

Left => Right, Top => Bottom

What are the implications of this?

Process Work : Definition

Candleholder ~ Jon Kolko : page 8

Lorem ipsum dolor sit amet, 
consetetur sadipscing elitr,  sed diam
nonumy eirmod tempor invidunt ut
labore et dolore magna aliquyam
erat, sed diam voluptua. At vero eos
et accusam et justo duo dolores et ea 
rebum. Stet clita kasd gubergren, no 
sea takimata sanctus est Lorem
ipsum dolor sit amet. Lorem ipsum
dolor sit amet, consetetur sadipscing
elitr.

Aed diam nonumy eirmod tempor
invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua.At
vero eos et accusam et justo duo 
dolores et ea rebum. Stet clita kasd
gubergren, no sea takimata sanctus
est Lorem ipsum dolor sit amet. 
Lorem ipsum dolor sit amet, 
consetetur sadipscing elitr,  sed diam
nonumy eirmod tempor invidunt ut
labore et dolore magna aliquyam
erat, sed diam voluptua.
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Layout : Basics

Use an implicit grid.

Make sure things line up exactly.

Process Work : Definition

Candleholder ~ Jon Kolko : page 8

Lorem ipsum dolor sit amet, 
consetetur sadipscing elitr,  sed diam
nonumy eirmod tempor invidunt ut
labore et dolore magna aliquyam
erat, sed diam voluptua. At vero eos
et accusam et justo duo dolores et ea 
rebum. Stet clita kasd gubergren, no 
sea takimata sanctus est Lorem
ipsum dolor sit amet. Lorem ipsum
dolor sit amet, consetetur sadipscing
elitr.

Aed diam nonumy eirmod tempor
invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua.At
vero eos et accusam et justo duo 
dolores et ea rebum. Stet clita kasd
gubergren, no sea takimata sanctus
est Lorem ipsum dolor sit amet. 
Lorem ipsum dolor sit amet, 
consetetur sadipscing elitr,  sed diam
nonumy eirmod tempor invidunt ut
labore et dolore magna aliquyam
erat, sed diam voluptua.
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Layout : Basics

Think about visual hierarchy & 
importance

Relative Size
Weight
Location
Relationship to white space

Process Work : Definition

Candleholder ~ Jon Kolko : page 8

Lorem ipsum dolor sit amet, 
consetetur sadipscing elitr,  sed diam
nonumy eirmod tempor invidunt ut
labore et dolore magna aliquyam
erat, sed diam voluptua. At vero eos
et accusam et justo duo dolores et ea 
rebum. Stet clita kasd gubergren, no 
sea takimata sanctus est Lorem
ipsum dolor sit amet. Lorem ipsum
dolor sit amet, consetetur sadipscing
elitr.

Aed diam nonumy eirmod tempor
invidunt ut labore et dolore magna 
aliquyam erat, sed diam voluptua.At
vero eos et accusam et justo duo 
dolores et ea rebum. Stet clita kasd
gubergren, no sea takimata sanctus
est Lorem ipsum dolor sit amet. 
Lorem ipsum dolor sit amet, 
consetetur sadipscing elitr,  sed diam
nonumy eirmod tempor invidunt ut
labore et dolore magna aliquyam
erat, sed diam voluptua.
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Type : Basics

Simplicity! 

Only one font face

Three or fewer sizes of the font

Don’t overuse bold & italics

Be consistent
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Type : Basics

Choose a “standard” font, not something “exotic”. The point 
isn’t to show off your type skills – it’s to show off the work. 

Verdana
Trebuchet
Helvetica
Frutiger
Univers

Stay away from “kitschy” fonts:

Comic Sans
Bermuda
CUTOUT
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Other Tips & Tricks

• Proofread, spell check, and get someone else to read it

• Simplicity – let the content speak for itself

• Be consistent, in terms of layout, font choice, font size and 
hierarchy

• Pay attention to detail and craft. If you are cutting content 
out with an X-Acto, do it slowly and carefully. If you are 
scanning, crop and clean up the images in photoshop. 

Be aware of details!
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Summary

• Audience

• Content & Structure

• Layout & Type


